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Fall 2026 at Slanted Publishers continues our commitment to books as 
platforms for exchange—where design reflects, questions, and connects 
across cultures and disciplines. This season brings together publications 
that highlight experimentation, typographic innovation, and critical  
perspectives in contemporary visual practice.
	 Slanted Magazine #48—Seoul explores one of today’s most dynamic  
creative scenes, with a strong focus on experimental design and typography  
shaped by local and global influences. 	
	 Typography remains central: Yearbook of Type #8 offers a curated  
overview of contemporary type design with the them of history and  
heritage, while The World’s Best Typography, Typography 47 presents the 
latest Type Directors Club New York winners. Bilingual Typography adds  
a critical perspective on designing across languages and cultures. While 
Slanted Experimental Type 4.0 expands the series through unconventional 
methods, systems and tools used in typography and type design.
	 Further titles reflect on design discourse and practice: What was design? 
revisits a century of definitions, GraphicDesign.zip captures current  
approaches in Swiss postal stamps, and Fons Hickmann: Posters—Now and 
Then reconsiders the poster as a critical medium. New Design from  
Düsseldorf 2026 highlights emerging positions from the next generation 
of designers.
	 Together, these publications offer strong relevance for design, typography,  
and education markets—combining inspiration with practical value, and 
reinforcing the book as a vital medium for reflection, reference, and discovery.

Still hungry? Then go for Slanted Magazine #47—Digital Tools,  
45 Symbols—Clay to Code, and Play The System! These publications remain 
highly relevant, continuing to resonate with readers interested in tools, 
systems, and experimental approaches to design.

C: ©  LARS HARMSEN
D: ©  R. SCHRAIVOGEL, Y. NETZHAMMER

E: ©  STUDIO BOLLO
F: ©  JANA JUNKER

G: ©  F. HICKMANN



Slanted Magazine #48—Seoul
↗ SLANTED PUBLISHERS

Slanted Magazine #48—Seoul offers a vivid insight into South Korea’s 
contemporary creative scene. The issue highlights the diversity and 
experimental spirit of design in Seoul—from graphic design, typography,  
and visual communication to architecture, product design, and digital 
media.
	 Featuring experimental approaches, innovative typographic work, 
and strong visual storytelling, the magazine presents outstanding 
projects by designers, illustrators, and artists from Seoul, across 
South Korea, and beyond. Essays and articles examine cultural  
influences such as K-pop, fashion, technology, and urban life.
	 A special highlight is a feature on fifteen studios visited by the 
Slanted team, providing insights into their workspaces, processes, and 
the people behind the designs. Additional 10 × 10 interviews and essays 
offer a broader perspective on the city’s creative ecosystem.
	 Slanted #48—Seoul presents a dynamic portrait of a design scene 
shaped by fresh perspectives. A free short film with on-site conversa-
tions accompanies the launch and is available at slanted.de/seoul.

EDITOR, CONCEPT & DESIGN
Slanted Publishers

FEATURES
Swiss brochure with open thread- 
stitching, softcover with flaps, 
full color offset printing with spot 
colors, changing papers 

RELEASE
October 2026

ABOUT
Slanted Magazine is an 
internationally renowned and 
awarded publication published 
twice a year. Each issue is 
dedicated to a special topic. 
Thereby it gains a special quality 
and longevity and is collected  
as a reference publication by 
its readers.

CONTENT
↗ bi-annual magazine
↗ magazine & design culture
↗ exploring culture & media

4 RELEASE OCT 2026

16 × 24 CM
€ 24 (DE)

224 PAGES
200 IMAGES

ENGLISH
ISBN 978-3-69202-011-2

A: ©  YANKUN WANG
B: ©  STUDIO BBAREUNSON
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D: ©  KIM YOUNGSUN

E: ©  YAN WU
F: ©  NAO LEE
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cutting edge 
experimental 
typography

Slanted Experimental Type 4.0
↗ HARMSEN, RUHE, STUDENTS, SLANTED PUBLISHERS

EDITORS
Prof. Lars Harmsen, Andreas Ruhe
& students of University of Applied
Sciences and Arts Dortmund,
Slanted Publishers

DESIGN
Andreas Ruhe  students of  
University of Applied Sciences and 
Arts Dortmund

FEATURES
Softcover, thread-stitching, hot- 
foil embossing, black and white
printing, uncoated paper

RELEASE
March 2026

ABOUT
Slanted Experimental Type is all 
about experimental Typefaces  
The Department of Design at 
Dortmund University of Applied 
Sciences and Arts aims to 
provide students with a solid and 
future-oriented education, pre-
paring them for the ever-evolving 
professional fields in design.  
Andreas Ruhe is the founder and 
partner of the interdisciplinary 
designstudio Morphoria.
↗ sugarscroll.de 
↗ morphoria.com

CONTENT
↗ avant-garde and experimental
typography, pushing design 
boundaries
↗ from generative and AI-driven
fonts to playful, unique approaches
↗ featuring 200 contributions
from global designers, artists,
and students

6 RELEASE SEP 2026

Following the success of the first three editions, Slanted Experimental 
Type 4.0 continues the series’ exploration of innovative approaches in 
typography and graphic design. The new edition was created in collab-
oration with students from Dortmund University of Applied Sciences 
and Arts, led by Prof. Lars Harmsen and Andreas Ruhe, and presents 
entirely new content that pushes creative boundaries.
	 The publication highlights design strategies that embrace 
accidents, imprecision, and unconventional methods. It showcases 
typefaces developed through unique concepts and systems, from 
AI-generated and experimental fonts to variable type design.
	 Slanted Experimental Type 4.0 invites readers to explore new terri-
tories, rethink familiar processes, and challenge the lines we draw—
both in design and beyond.

A: ©  ADAM LEWIS16 × 24 CM
€ 22 (DE)

288 PAGES
280 IMAGES

ENGLISH
ISBN 978-3-69202-012-9

A
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ENGLISH
978-3-69202-016-7

448 PAGES
130+ TYPEFACES

16 × 24 CM
€ 38 (DE)

RELEASE NOV 2026

Yearbook of Type #8
History Edition

↗ SLANTED PUBLISHERS

EDITOR & CONCEPT
Slanted Publishers

DESIGN
Viola Dessin, Samira Niedermayer, 
Slanted Publishers

FEATURES
Hardcover, open thread-stitching, 
spot colors, changing papers

RELEASE
November 2026

ABOUT
Since 2013, the Yearbook of Type 
has been a beacon of excellence, 
offering a meticulously curated 
selection of typefaces. This com-
prehensive compendium provides 
insights into each typeface’s 
personality, mood, and its presen-
tation on paper.
↗ yearbookoftype.com

CONTENT
↗ independent type foundries and 
designers from all over the world
↗ presentation of each typeface 
on three pages with a visual speci-
men and detailed information
↗ freely accessible online micro-
site for browsing and purchasing 
typefaces

The eighth edition of the acclaimed Yearbook of Type series presents  
a curated overview of contemporary type design (2024–2026), with a  
focus on history and heritage. Building on the successful concept of 
previous volumes, it brings together high-quality typefaces from lead-
ing publishers, independent designers, and foundries worldwide— 
making it a valuable resource for type selection.
	 Each typeface is presented across three pages: a specimen spread 
showcasing its character, followed by a detailed profile with styles, 
weights, language support, OpenType features, and key information on 
designers and foundries. A comprehensive index ensures quick navigation.
	 An accompanying microsite provides access to all featured typefaces 
for browsing and purchasing, extending the book into a functional digi-
tal library.
	 For designers, agencies, and typographers, Yearbook of Type #8  
is both an inspiring catalogue and a practical reference—supporting 
type selection while highlighting the evolution of typography.

designing  
with typefaces?  
this is the  
trusted  
type bible

A  B
C
D

A: ©  TENET
B: ©  ROSETTA TYPE

C: ©  HANKEN DESIGN CO.
D: ©  ROSETTA TYPE
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A: ©  UNTITLED MACAO
B: ©  BY-ENJOY DESIGN

C: ©  CYLA COSTA STUDIO
D: ©  LO SIENTO STUDIO

E: ©  NTSALENGLISH
ISBN 978-3-69202-013-6

352 PAGES
400 IMAGES

17 × 24 CM
€ 45 (DE)

a tribute to the 
craft of type, 
and the people 
who shape it

The World’s Best Typography, Typography 47 presents the latest winners of 
the Type Directors Club competition, showcasing outstanding work in com-
munication design, lettering, and typeface design from around the world. 
For over seventy years, the Type Directors Club has recognized excellence 
in typography through its annual awards.
	 This edition continues that tradition in a refreshed, more compact 
and user-friendly format, now published for the first time at a more 
accessible price, while offering expanded content and a broad, inspiring 
selection.
	 Curated by the Type Directors Club, the book features award-winning 
projects reflecting the creativity and diversity of today’s global design 
community. A Judges’ Choices section includes selected works with com-
mentary from jurors and insights from designers, while a structured index 
of typefaces and designers adds practical reference value.
	 Typography 47 celebrates typographic excellence and the global com-
munity shaping contemporary visual communication.

EDITORS
Type Directors Club; Griffin
McCabe, Joe Newton

DESIGN
Slanted Publishers; Lars Harmsen 
(CD), Pola Małaczewska, Marian 
Misiak (CD)

FEATURES
Softcover, thread-stitching, full 
color offset printing, punch hole, 
changing papers

RELEASE
September 2026

EDITORS
The Type Directors Club is the 
leading international organization 
whose purpose is to support ex-
cellence in typography. Founded in 
1946 by leading type practitioners 
in New York City, the Club now 
serves an international member-
ship and community.

CONTENT
↗ award-winning projects 
from all over the world
↗ insightful commentary and 
behind-the-scenes perspectives 
from judges and designers
↗ a special index listing the  
principal typefaces used and  
the names of their designers

RELEASE SEP 2026

The World’s Best Typography, 
Typography 47
↗ TYPE DIRECTORS CLUB

A  B
C

D  E



BILINGUAL  
TYPOGRAPHY

الطباعة ثنائية اللغة
δίγλωσση τυπογραφία
バイリンガルタイポグラフ

ԵՐԿԼԵԶՈՒ ՏՊԱԳՐՈՒԹՅՈՒՆ
द्वि�भााषीी टााइपोोग्रााफीी

D R .   S A H A R  K H A J E H 

A  G U I D E  T O 
CAT E G O R I S AT I O N  A N D 

D E S I G N  P R I N C I P L E S

designing  
across  
languages

Bilingual Typography
A Guide to Categorisation and Design Principles 

↗ DR. SAHAR KHAJEH

Bilingual Typography: A Guide to Categorisation and Design Principles 
introduces bilingual typography as a distinct field within typographic 
design, addressing the unique challenges that arise when two languages 
coexist in a single layout—challenges that differ from both monolingual 
and broader multilingual contexts. Based on Dr. Sahar Khajeh’s doc-
toral research and enriched by her bilingual design practice, the book 
offers a comprehensive framework for understanding how language 
pairings shape typographic decisions, alongside practical principles for 
creating visually balanced and effective work.
	 The book defines key terms, establishes new categorizations, and 
examines different bilingual typographic contexts. Clear explanations 
make it accessible to newcomers and designers, while in-depth analysis 
provides valuable insights for advanced readers.
	 By bridging theory and practice, it highlights the cultural and so-
cial dimensions of bilingual design, serving as both a foundational text 
and a practical guide for contemporary visual communication.

AUTHOR
Dr. Sahar Khajeh

DESIGN
Lars Harmsen, Samira  
Niedermayer, Slanted Publishers

FEATURES
Hardcover with round spine, 
thread-stitching, offset printing 
with spot colors, uncoated paper 

RELEASE
September 2026

AUTHOR
Dr. Sahar Khajeh is a Persian-born 
designer and researcher based 
in the UK. She holds an M.A. from 
Kingston University London and 
completed a Professional Doc-
torate in Design at the University 
of Hertfordshire (2024), focusing 
on bilingual typography. She is a 
Senior Lecturer at the University of 
Hertfordshire and runs SK Graphic 
Design Limited, a branding studio 
working with bilingual clients in 
London. Her work focuses on 
bilingual typography at the inter-
section of design, language, and 
multicultural communication.

CONTENT
↗ bilingual typography as an 
emerging field of design research
↗ challenges and requirements in 
multicultural communication
↗ context-sensitive approaches to 
typographic decision-making

12 RELEASE SEP 2026

12 × 19 CM
€ 26 (DE)

144 PAGES
35 IMAGES

ENGLISH
ISBN 978-3-69202-006-8

A: ©  LARS HARMSEN
B: ©  29LETTERS TYPE FOUNDRY

C: ©  WAEL MORCOS

A B C



graphic design  
on a micro scale

14 RELEASE NOV 2026

GraphicDesign.zip 
↗ SVENJA KOLLY, MIA GUJER 

GraphicDesign.zip explores almost a century of Swiss postage stamp 
design, revealing how graphic designers have communicated complex 
events, identities, and messages within the tiniest of formats. From 
standard rectangles to unusual shapes like rhombuses and triangles, 
stamps are more than just functional objects—they are miniature can-
vases of cultural expression.
	 The publication examines eight key aspects of stamp design: format, 
shape, sheet layout, materiality, image cropping, recurring symbols,  
typography, and the integration of external image material. Each catego-
ry highlights how designers creatively manipulate constraints to enhance 
visual storytelling. Examples include stamps with embossed Braille for 
accessibility, ones printed on fabric, and others incorporating metallic 
foils and textures to create unique tactile and visual experiences.
	 Through detailed case studies, the book demonstrates the interplay 
between content and form. It combines historical research, archival  
material from the Swiss Post, and contemporary design analysis, 
making it an essential resource for graphic designers, philatelists, and 
anyone interested in the art of communication on a micro scale.

EDITORS, CONCEPT & 
DESIGN
Svenja Kolly, Mia Gujer 

FEATURES
Softcover with wire-o-binding 
full-color offset printing, 
uncoated paper

RELEASE
November 2026

EDITOR
Svenja Kolly and Mia Gujer 
met at the Aargau School of 
Design (SfGA) and studied 
visual communication with 
focus on Graphic Design at 
the Lucerne University of Art 
and Design (HSLU DFK). After 
finishing their Bachelor’s 
degree in 2024, they went on 
a self-organized six-month 
research trip to Paris and 
Tokyo.

CONTENT
↗ graphic design on a micro 
scale
↗ eight key categories reveal 
diverse strategies in stamp 
design
↗ reflecting its theme through 
its small A7 format and a 
dense, layered layout

7.4 × 10.5 CM
€ 14 (DE)

96 PAGES
47 IMAGES

ENGLISH
ISBN 978-3-69202-017-4

The Stamp: 
Graphics on a Micro Scale

A: ©  POST CH NETZ AG  
	

DESIGN RALPH SCHRAIVOGEL, 
YVES NETZHAMMER, 2001

A



three decades  
of visual  
influence

FONS HICKMANN
Posters—Now and Then 

↗ U. KREMEIER,BRANDENBURGISCHES LANDESMUSEUM  
FÜR MODERNE KUNST, F. HICKMANN

This publication presents the first comprehensive survey of the poster 
work of Fons Hickmann—one of the most influential designers of our 
time. Published on the occasion of the exhibition in October 2026 at the 
Brandenburgisches Landesmuseum für moderne Kunst, it brings to-
gether a curated selection spanning more than three decades, offering 
insight into the conceptual and formal foundations of his work. Many 
of the featured posters have received international awards and have 
shaped the discourse of visual communication.
	 Hickmann’s posters go beyond conveying information, functioning 
as spaces of reflection where typography, image, and meaning intersect. 
Oscillating between clarity and disruption, system and rupture, they 
form a distinctive visual language that resists straightforward interpre-
tation—positioning the poster as a poetic and political medium.
	 Accompanying texts frame the works and provide perspectives on 
Hickmann’s design practice and approach to visual communication.

EDITORS
Ulrike Kremeier, Fons Hickmann

AUTHORS
Helene Roolf, Jürgen W. Schulz

DESIGN
Sven Lindhorst-Emme,  
Fons Hickmann

FEATURES
Hardcover with cloth binding, hot-
foil embossing, thread-stitching, 
full color offset printing, changing 
papers

RELEASE
October 2026

EDITORS
Ulrike Kremeier is Director of the 
Brandenburgisches Landesmuse-
um für moderne Kunst in Cottbus, 
where she oversees the museum’s 
program and collection with a 
focus on modern and contempo-
rary art.
Fons Hickmann is a Berlin-based 
designer and founder of Studio 
M23. A professor at the University 
of the Arts Berlin, he is a key figure 
in international poster culture and 
President of 100 Beste Plakate. He 
is a member of AGI and the Type 
Directors Club New York.

CONTENT
↗ first survey of Fons Hickmann’s 
poster work over three decades
↗ selection of award-winning 
posters in international visual 
communication
↗ includes texts on his design 
practice and approach

16 RELEASE OCT 2026

21 × 28 CM
€ 35 (DE)

172 PAGES
200 IMAGES

GERMAN, ENGLISH
ISBN 978-3-69202-015-0

© FONS HICKMANN
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12 × 19 CM
€ 26 (DE)

152 PAGES
87 QUOTES

ENGLISH
ISBN 978-3-69202-005-1

NOT YET ANNOUNCED: ALREADY AVAILABLE

a century of 
design, distilled 
into 87 bold  
quotes

EDITOR
Florian Walzel

EDITORIAL ADVISOR
Jurek Werth

DESIGN  
Paul Jürgens

FEATURES
Hardcover with round spine, 
thread-stitching, offset printing 
with spot colors, uncoated paper 

EDITOR
Florian Walzel is a designer, au-
thor, and researcher working at the 
intersection of design theory and 
programming. He teaches design 
history and theory.

CONTENT
↗ 87 historical definitions of 
design
↗ conflicting perspectives & 
debates
↗ essay on design’s conceptual 
ambiguity

What was design? is a concise introduction to one of modernity’s most 
contested terms. In its brief yet meteoric history, “design” has been 
subject to ongoing debate—celebrated as an engine of change, criticized 
as a driver of commercialization, and often dismissed as an overused 
concept. Its meaning remains open and unresolved. While answers to 
the question “What is design?” continue to evolve, this book takes a 
retrospective approach, presenting a century of design thinking in its 
most compact form: a collection of bold quotes.
	 What was design? brings together 87 historical one-sentence  
definitions from practitioners, theorists, and philosophers. The result  
is a dense network of concise and often contradictory perspectives. The  
selection is complemented by an essay by Florian Walzel, which exam-
ines the underlying reasons for the conceptual ambiguity of design.

A: ©  EDWARD MATCHETT, 1964
B: ©  SYDNEY A. GREGORY, 1966

What was design?
Declarations and definitions from a century of creative quest

↗ FLORIAN WALZEL

A B
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New Design from Düsseldorf 2026
↗ FACULTY OF DESIGN OF PETER BEHRENS SCHOOL OF ARTS,  

DESIGN (FROM) DÜSSELDORF

NOT YET ANNOUNCED: ALREADY AVAILABLE

New Design from Düsseldorf, organized by the Faculty of Design of the 
Peter Behrens School of Arts at Hochschule Düsseldorf–University 
of Applied Sciences in collaboration with design (from) Düsseldorf, 
presents around 50 graduate projects from New Craft Object Design, 
Communication Design, Retail Design, and Exhibition Design. The 
catalog documents the exhibition at NRW-Forum Düsseldorf in June 
2026 and offers a current overview of emerging design approaches— 
making it a valuable resource for design education and practice.
	 Addressing topics such as identity, gender, sustainability, educa-
tion, and science, the projects demonstrate how design engages with 
contemporary social questions through experimental and applied 
methods.
	 An essay on the exhibition design process—featuring student- 
developed sustainable display systems—together with detailed project 
descriptions provides insight into concepts, methods, and outcomes, 
making the publication both an inspiring resource and a practical 
reference.

New
Design
from
Düsseldorf

identity,  
systems, and  
sustainability

EDITORS
Faculty of Design of Peter Behrens 
School of Arts at Hochschule 
Düsseldorf–University of Applied 
Sciences, design (from) düsseldorf

CO-EDITORS
Eric Fritsch, Anne-Cathrine 
Mosbach

DESIGN
Felix Bullik, Noah Kortenbruck,  
Clarissa Nguyen, Niklas 
Schönemann, Elina Seidler

FEATURES
Softcover with flaps, Swiss 
brochure, thread-stitching, 5-color 
offset printing, cover with blind 
embossing, coated paper

RELEASE
June 2026

EDITORS
The Faculty of Design of Peter 
Behrens School of Arts at Hoch-
schule Düsseldorf—University of 
Applied Sciences teaches around 
1,300 students in six bachelor’s 
and master’s programmes. The 
roots of Peter Behrens School 
of Arts lie in the Kunstgewerbe
schule Düsseldorf, which was 
headed by Peter Behrens 
(1868–1940) between 1903 and 
1907. Shaping the future of design 
in Düsseldorf: design (from) 
düsseldorf, the Department of 
Design’s support association, ini-
tiates innovative projects, builds 
synergies, enhances the city’s 
visibility, and supports the next 
generation of creative talent.

CONTENT
↗ 50 nominated graduate projects 
across craft, communication, 
retail, and exhibition design
↗ engaging contemporary social 
issues through experimental and 
artistic approaches
↗ catalog features essays, 
forewords, and detailed project 
insights

17 × 24 CM
€ 28 (DE)

364 PAGES
460 IMAGES

ENGLISH, GERMAN
ISBN 978-3-69202-008-2

A: ©  LEONIE SANDER
B: ©  OLEG BEKKER

C: ©  JANA JUNKER

A B C
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translate 
research, 
experiences and 
ideas into 
visual identity

22 FRESH FROM THE PRESS

a playground for 
digital creativity

How can research, personal experience, and complex ideas be translated into a 
concise visual identity? 45 Symbols—Clay to Code explores this question through 
the work of emerging artists and designers, inspired by the 3,700-year-old Phais-
tos Disc and its 45 undeciphered symbols. The publication presents systematic 
approaches to visual language developed within the long-running international 
seminar series The Phaistos Project—Forty-five Symbols.
	 Bringing together over 2,000 symbols, the book functions as a collective 
archive and reflects a decade of intercultural exchange. The contributions are 
organized into five thematic fields, ranging from everyday culture and ecology  
to politics, spirituality, and speculative futures.
	 Both inspirational and practice-oriented, the publication offers approaches  
to visual storytelling, documentation, and reflective design.

Slanted Magazine #47—Digital Tools
↗ SLANTED PUBLISHERS

Slanted Magazine #47—Digital Tools explores the instruments shaping contem-
porary creative practice. The issue shows how designers, artists, and developers 
use digital tools to create, question, and reimagine design. From widely used 
applications to experimental and open-source solutions, it highlights tools that 
enable, provoke, and expand creative workflows. Spanning graphic and type de-
sign, illustration, 3D, web, generative design, and creative coding, it reveals how 
technology continues to redefine creative boundaries.
	 Through interviews, visuals, and contributions from leading voices, the is-
sue examines how tools influence aesthetics, imagination, and authorship. Many 
featured projects originate from an open call, offering a diverse snapshot of the 
global creative community.
	

EDITOR, CONCEPT & 
DESIGN
Slanted Publishers

FEATURES
Swiss brochure with open 
thread-stitching, softcover 
with flaps, full color offset 
printing with spot colors, 
changing papers 

RELEASE
May 2026

ABOUT
Slanted Magazine is an 
internationally renowned 
and awarded publication 
published twice a year. 
Each issue is dedicated to 
a special topic. Thereby it 
gains a special quality and 
longevity and is collected as 
a reference publication by its 
readers.

CONTENT
↗ comprehensive glossary 
explaining key terms, tools, 
and techniques
↗ essential reference 
for contemporary digital 
design practices
↗ curated tool sections that 
rethink design and offer easy, 
categorized access

22

16 × 24 CM
€ 24 (DE)

224 PAGES
300 IMAGES

ENGLISH
ISBN 978-3-948440-96-1

45 Symbols—Clay to Code
↗  O. ARCIOLI, P. GLISSMANN, A. HENRICH

21 × 28 CM
€ 32 (DE)

320 PAGES
2.400 VISUALS

ENGLISH
ISBN 978-3-948440-95-4

EDITORS & DESIGN
Olivier Arcioli, Pascal Gliss-
mann, Andreas Henrich

CONTRIBUTORS
45 emerging international 
artists and designers

FEATURES
Softcover with flaps, Swiss 
brochure, foil lamination, 
thread-stitching, offset print-
ing, uncoated paper

RELEASE
January 2026

EDITORS
The editors are globally 
active designers and 
educators, bridging studio 
practice and academia 
across multiple cities. They 
have led programs, founded 
institutes, and developed 
research-driven curricula, 
advancing visual language, 
media, and archives while 
promoting inclusive design 
through exhibitions and inter-
national collaborations.

CONTENT
↗ Projects on global visual 
research and experimen-
tation
↗ Essays on non-hierarchical 
design and visual language
↗ 10 years of international 
collaboration across formats
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Play The System 
Parametric Approaches in Graphic Design

↗ HEIKE GREBIN

design is not 
about breaking 
rules, but 
about playing 
with them

Play The System explores how graphic design operates within rules, parameters, 
and algorithms—shifting the focus from designing outcomes to designing process-
es. Today’s designers create systems in which form evolves dynamically.
	 Featuring contributions by Anja Groten, Frieder Nake, and Tom Bieling, the 
book examines how systems shape creativity, influence aesthetics, and relate to 
broader societal structures. Selected projects demonstrate how simple rules can 
generate complex, parameter-driven design.
	 A richly illustrated archive—from books and posters to self-programmed ma-
chines and responsive graphics—shows how structure produces visual diversity.
	 Extending the website www.play-the-system.xyz into print, the publication 
serves as both resource and reader—combining discourse, pedagogy, and practice.

UN/SEEN
 Women in Graphic Design up to the Bauhaus 

Frauen im Grafik-Design bis zum Bauhaus
↗ PETRA EISELE, ISABEL NAEGELE

Why are so many female graphic designers still invisible? Who shapes the canon 
of design history—and where are the women within it?
	 UN/SEEN addresses these questions by examining the early development 
of graphic design in Germany and the overlooked contributions of women in the 
field, including those in the printing and book trade. It brings together previously 
unknown material and highlights work across book design, poster design, 
typography, illustration, and packaging.
	 In ten chapters, the publication presents current research alongside extensive  
visual material, showing how early female designers navigated education and 
professional life.

18.4 × 26 CM
€ 48 (DE)

422 PAGES
500 IMAGES

making women 
visible in design 
history

16.4 × 24 CM
€ 34 (DE)

320 PAGES
760 IMAGES

ENGLISH
ISBN 978-3-948440-97-8

DE: ISBN 978-3-69202-001-3EN: ISBN 978-3-69202-002-0

EDITORS
Petra Eisele, Isabel Naegele

FOREWORD
Ellen Lupton

AUTHORS
B. Baumstark, F. Berger, Julia 
Blume, G. Breuer, P. Eisele, A. 
Guggenberger, J. Haase, A. 
Kalcher, J. Meer, J. Mummen-
hoff, I. Naegele, A. Naumann,  
J. Neller, B. Richter, J. Rinck, 
K. Stöver, U. Thomas, C. 
Thomson, S. Wieber

DESIGN
Isabel Naegele, Julia Neller

FEATURES
Hardcover (stiff brochure) with 
lenticular foil, thread-stitching,  
full color offset printing,  
uncoated paper 

RELEASE
June 2026

ABOUT
The UN/SEEN team, 
Prof. Dr. P.  Eisele, Prof. Dr. I. 
Naegele, Dr. A. Guggenberger,  
and Dipl. des. J. Neller, 
conducted research between 
2022-25 within the BMFTR 
(Bundesministerium für 
Forschung, Technologie und 
Raumfahrt) »Innovative Frauen 
im Fokus« (IFIF).

EDITOR
Heike Grebin

DESIGN
Finn Reduhn, Andreas  
Trogisch (Troppo Design), 
Lukas Siemoneit

FEATURES
Softcover with flaps, open 
thread- stitching, full color 
offset printing with spot color, 
uncoated paper 

RELEASE
February 2026

EDITOR
Heike Grebin came to 
graphic design through archi-
tecture. Driven by an interest 
in the design dimensions of 
space and time, she explores 
“parametric design” as both 
a conceptual model and a 
design method. She was a 
member of the Grappa 
collective, taught for twenty 
years as a professor at HAW 
Hamburg, and is a partner 
at the design studio Troppo 
Design.

CONTENT
↗ designers, theorists, and 
developers reflecting on code 
and design 
↗ exploring parameters and 
the dynamics of creative 
processes
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Breakout #2 
100 Posters

↗ CIHAN TAMTI

Breakout #2—100 Posters continues Tamti’s early explorations into a series of 
real-world projects from 2022 to 2025, following Homebound, New Wave, and 
Breakout—100 Posters. What began as a daily poster experiment on Instagram—
free from briefs and constraints—evolved into award-winning work and client 
collaborations.
	 This new volume expands the scope to include commissioned projects, com-
munity initiatives such as the “Local Support Posters” during the pandemic, and 
collaborations with other designers. Presenting all posters on equal footing, the 
book showcases a wide range of graphic design approaches. The 100 selected works 
demonstrate how experimental ideas translate into applied design—communicating 
across contexts while maintaining a strong, independent visual voice.

AUTHOR & DESIGN
Cihan Tamti

FEATURES
Softcover with flaps, hot-foil 
embossing, thread-stitching,  
full color offset printing, 
uncoated paper

RELEASE
May 2026

AUTHOR
Cihan Tamti is a graphic 
designer and educator. He 
has worked with brands such 
as Adobe, Nike, Netflix, and 
Calvin Klein, and collaborated 
with artists including Ms.  
Lauryn Hill and Alvaro Soler. 
He teaches and gives lec-
tures at universities, design 
festivals, and online platforms 
like Domestika. In 2024, he 
won the Kieler Woche 2025 
design competition.

CONTENT
↗ 100 posters from 
2022–2025
↗ creative collaborations 
through poster design
↗ showcasing a broad 
spectrum of graphic design 
techniques

a reflection  
on art, culture,  
and passion 

16 × 24 CM
€ 26 (DE)

128 PAGES
120 IMAGES

ENGLISH
ISBN 978-3-69202-000-6

100 Beste Plakate 25 
↗ 100 BESTE PLAKATE E.V. 

EDITOR
100 Beste Plakate e. V.

FOREWORDS
Fons Hickmann, Susanne 
Stahl

CONCEPT & DESIGN
Ira Ivanova, Lou Hillereau 

FEATURES
Swiss brochure with thread- 
stitching, hot-foil embossing, 
full-color offset printing, 
uncoated paper

RELEASE
June 2026

EDITOR
The competition 100 Beste 
Plakate Deutschland 
Österreich Schweiz is 
organized annually by 100 
Beste Plakate e. V. and aims 
to showcase outstanding 
achievements in poster  
design from Germany, Austria, 
and Switzerland through 
a yearbook and multiple 
exhibitions.
↗ 100-beste-plakate.de

CONTENT
↗ results of the competition
↗ approx. 200 images, 
including around 150 motifs 
from the 100 winning posters 
and series
↗ jury-members’ portraits
↗ statements by renowned 
poster theorists

27

cutting  
edge  
poster art

17 × 24 CM
€ 35 (DE)

344 PAGES
200 IMAGES

ENGLISH, GERMAN
ISBN 978-3-69202-003-7

The yearbook presents the winning posters of 100 Beste Plakate 25 in large-format 
images with detailed credits, including brief statements by the designers on  
content and context. A contact index of all designers, clients, and printing  
companies adds practical value.
	 Introductions by the jury, forewords from the association and jury chair, and 
contributions from international experts provide context, reflecting on the role  
of posters within today’s evolving media landscape.
	 The concept and design by Berlin-based designers Ira Ivanova and Lou Hillereau  
(Studio Yukiko) form part of the visual identity of 100 Beste Plakate 25, drawing on 
the aesthetics of packaging and distribution. The book is conceived as a container—
highlighting communication as a process of transmission and exchange.

FRESH FROM THE PRESS
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Published 
↗ WHAT ELSE WE GOT

View all publications: 
↗  SLANTED.DE/SLANTED-PUBLISHERS
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Yearbook of Lettering #2
↗  SLANTED PUBLISHERS

€ 38 (DE)

TEATRIP JAPAN
↗  C. BECK, F. HAALA, S. BRAUN, 

L. HARMSEN
€ 69.90 (DE)

TEATRIP JAPAN
↗  L. FRANÇOIS, V. DESSIN,  
L. HARMSEN, N. SEISSER

€ 28 (DE)

Alphabetical Playground
↗  NIGEL COTTIER

€ 35 (DE)

Void.Reflections 2015-2025
↗  MICHAEL ULRICH HENSEL, VOID

€ 38 (DE) 

The World’s Best Typography, 
Typography 46

↗  TYPE DIRECTOR’S CLUB
€ 69 (DE)
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28EBOOK

Graphic Languages 
A Visual Guide to the World’s Writing Systems

↗ OLIVER HÄUSLE

Following its rapid sellout, Graphic Languages is now available as an eBook. 
	 This visually compelling volume explores the world’s most influential writing 
systems, edited by Oliver Häusle in collaboration with leading international type 
designers and experts. The book highlights the unique DNA of each typeface—its 
form, cultural significance, and role in human communication. Both introduction 
and handbook, it invites readers to explore the history, meaning, and creative 
potential of type, showing that type not only communicates—it connects. Featured 
systems include Adlam, Arabic, Armenian, Bengali, Chinese, Cyrillic, Devanagari, 
Ge’ez, Georgian, Greek, Gujarati, Gurmukhi, Hangul, Hebrew, Japanese, Kannada, 
Khmer, Latin, Malayalam, N’Ko, Oriya, Sinhala, Tamil, Telugu, Thai, and Tifinagh.

AUTHOR & DESIGN
Oliver Häusle

FORMAT
EPUB

RELEASE
November 2025

AUTHOR
Oliver Häusle completed his 
studies at the Stuttgart State 
Academy of Art and Design, 
followed by ongoing design 
work that spans multiple 
disciplines within visual iden-
tities while actively engaging 
with research projects. In 
both areas, a collaborative 
approach remains a central 
focus, shaping the breadth 
and depth of his creative 
practice.

CONTENT
↗ global communication  
& discourse 
↗ collaborative design
↗ academic research

now available  
as an ebook

EPUB
€ 24.99 (DE)

464 PAGES
26 WRITING SYSTEMS

ENGLISH
ISBN 978-3-69202-004-4

Graphic Languages

A Visual Guide  
to the World’s  
Writing Systems
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Latent Figures
↗  JANNIS MAROSCHECK

€ 34 (DE)

The Neubad Plakat
↗  BRECHBÜHL, LINDHORST- 

EMME, HICKMANN,  
HINRICHS, STEINER

€ 28 (DE)
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Collision
↗  LARS HARMSEN

€ 38 (DE)

COLLISION

LARS 

HARMSEN

COLLISION
L A R S  H A R M S E N
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Flexible Visual Systems
↗  DR. MARTIN LORENZ

€ 48 (DE)
EBOOK € 38.99 (DE)

Yearbook of Type  
#6 2022 / 2023

↗  SLANTED PUBLISHERS
€ 19 (DE)
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100 Beste Plakate 23
↗  100 BESTE PLAKATE E. V.

€ 35 (DE)

Timewarp
↗  LORENZO PETRANTONI

€ 35 (DE)

REBEL PRINTS
↗  LARS HARMSEN, MARKUS LANGE

€ 42 (DE)
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100 gute Gründe für ein Buch 
100 beste Plakate 23
                                                  

100 gute Gründe dabei zu sein 
100 beste Plakate 23             D/A/CH

 
ISBN 978-3-948440-73-2

Das Plakat isst eine Fläche.
↗  MALSY, REINHARDT, FRITSCH, 

KNAPPE, ZDROJEWSKI & HSD PBSA—
FACULTY OF DESIGN

€ 30 (DE)

Tender Digitality
↗  CHARLOTTE AXELSSON

€ 26 (DE)

Das Plakat isst eine Fläche.
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Aesthetics  
Imperfections

↗  GIANPAOLO TUCCI
€ 45 (DE)

Yearbook of  
Lettering #1

↗  SLANTED PUBLISHERS
€ 42 (DE)
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Ich, Wir & Digitalität—Ethik 
in der Lehre

↗  CHARLOTTE AXELSSON, 
DANA BLUME
FREE EBOOK

100 Beste Plakate 24
↗ 100 BESTE PLAKATE E. V., 

FONS HICKMANN
€ 35 (DE)

Yearbook of Type #7
↗  SLANTED PUBLISHERS

€ 48 (DE)
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Molecular Typography  
Laboratory

↗ KOBI FRANCO
€ 42 (DE)

Support Independent 
Type II

↗  L. HARMSEN, M. MISIAK, 
P. MAŁACZEWSKA

€ 42 (DE)

ADC
TDC NY

+TYO
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Graphic Languages
↗  OLIVER HÄUSLE
€ 24.99 (DE) 

EBOOK

Graphic Languages

A Visual Guide  
to the World’s  
Writing Systems
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Slanted Magazine 
↗ TYPOGRAPHY & DESIGN CULTURE

ENGLISH
ISSN 1867-6510

PUBLISHED TWICE A YEAR
SUBSCRIBE@SLANTED.DE

16 × 24 CM 224-288 PAGES
400 IMAGES

Slanted Magazine is an internationally renowned and award-winning publication. With 47 regular issues  
and 5 special issues, the magazine explores specific design themes or showcases design from diverse cities  
and countries. Each issue stands out for its distinctive quality, serving as a reference book for readers. 
Available for individual purchase or through a subscription, Slanted Magazine offers diverse content, includ- 
ing video and written interviews, work presentations, essays, illustrations, and photography, contributing  
to the dynamic landscape of design literature.

Special Issue
Georgia/Armenia

€ 16 (DE)

#45—Sex
€ 22 (DE)

#43—Ukraine
€ 22 (DE)

#44—Type Fashion
€ 22 (DE)
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Experimental
Type 3.0
€ 22 (DE)

slanted experimental
type 3.0
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Simulation City
↗  CARLOW, GEBHARDT,  

HARMSEN
€ 19 (DE)

The Nest
↗  SCOTT MASSEY

€ 45 (DE)

100 POSTER BATTLE 2 
↗  UNIV. OF APP. SCIENCES  
& ARTS DORTMUND ET AL.

€ 15 (DE)
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American Bauhaus
↗  ERIK SCHMITT

€ 19 (DE)

Mono Moment
↗  CHRISTINA WUNDERLICH

€ 15 (DE)
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TEATRIP
↗  C H R I S T I A N  BECK, 

STEFAN BRAUN
€ 69.90 (DE)
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#46—Cairo
€ 24 (DE)
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finding Forte 
↗  MARA REISSBERGER, 

TOM KOCH
€ 19 (DE)

9
7
8
-
3
-
9
4
8
4
4
0
-
4
2
-
8

Ho Ho Ho Chi Minh
↗  MICHAEL HERMAN

€ 29 (DE)
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Das gewöhnliche 
Design

↗  FRIEDL, OHLHAUSER
€ 15 (DE)

Impressum
Slanted Publishers UG
(haftungsbeschränkt)
Nördliche Uferstraße 4–6
76189 Karlsruhe
Deutschland
T +49 (0) 721 85148268
info@slanted.de
slanted.de
@slanted_publishers 
© Slanted Publishers  
Karlsruhe, 2023
Nördliche Uferstraße 4–6 
76189 Karlsruhe 
Deutschland
© Faksimile-Nachdruck mit 
freundlicher Genehmigung 
des Rechtenachfolgers  
LVR-Freilichtmuseum 
Kommern vertreten durch  
Dr. Carsten Vorwig
Alle Rechte vorbehalten
ISBN 978-3-948440-48-0
1. Auflage 2023
Design Frank Philippin 
brightenthecorners.com
Herausgeber Frank Philippin 
und Florian Walzel am  
Fachbereich Gestaltung der 
Hochschule Darmstadt 
fbg.h-da.de
Verlagsleitung Lars Harmsen,  
Julia Kahl
Lektorat Lilian Maier 
Reproduktion Das Original 
wurde auf einem Brother DCP-
9022CDW im vorge fundenen 
Zustand eingescannt. Das 
Buch hierfür wurde am  
15. Januar 2021 auf Ebay  
ersteigert. Der Preis betrug 
€38,45.
Förderung Diese Publikation 
wurde gefördert durch den 
Verein der Freundinnen, 
Freunde und Förderer des 
Fachbereichs Gestaltung der 
Hochschule Darmstadt e.V.
Dank Dieser Nachdruck wäre 
nicht möglich gewesen ohne 
die Hilfe und das Zutun anderer. 
Wir danken Gerd Ohlhauser 
und Friedrich Friedl für ihre 
Einwilligung zur Wiederauflage, 
insbesondere Gerd Ohlhauser 
für die tatkräftige Unterstützung 
und Begleitung des Projekts. 
Ebenso sind wir den Mit-
gliedern des Fördervereins 
sehr dankbar für die gewährten 
Fördermittel. Herrn Dr. Carsten 
Vorwig und Dr. Josef Mangold 
danken wir für die unkompli-
zierte Genehmigung der 
Druckrechte. Unser Dank  
geht nicht zuletzt an Didem  
Altunbas, die uns an die  
Existenz dieses Klassikers  
erinnert hat.

Haftungsausschluss Alle 
Rechte sind vorbehalten. Das 
Werk einschließlich aller Teile 
ist urheberrechtlich geschützt. 
Jede Verwertung außerhalb 
der Grenzen des Urheber-
rechtsgesetzes ist ohne die 
Zustimmung des Heraus-
gebers unzulässig und strafbar. 
Dies gilt insbesondere für  
Vervielfältigungen, Übersetz-
ungen, Mikrover filmungen, 
Einspeicherung und die Ver-
arbeitung in elektronischen 
Systemen. Die Herausgeber 
haften nicht für Schäden, es 
sei denn, dass ein Schaden 
durch Vorsatz oder grobe 
Fahrlässigkeit seitens der  
Herausgeber verursacht 
wurde.
Deutsche Nationalbibliothek
Die Deutsche National biblio-
thek verzeichnet diese 
Publikation in der Deutschen 
Nationalbibliographie; detail-
lierte bibliographische Daten 
sind im Internet unter  
dnb.d-nb.de abrufbar.
Über Slanted Publishers 
Slanted Publishers ist ein inter -
national tätiges, unabhängiges 
Verlags- und Medienhaus, das 
2014 von Lars Harmsen und 
Julia Kahl gegründet wurde. Sie 
geben das preisgekrönte Print-
magazin Slanted heraus, das 
sich zweimal im Jahr mit inter-
nationalem Design und 
Kulturschaffen beschäftigt. 
Seit seiner Gründung im Jahr 
2004 berichtet der Slanted 
Blog täglich über Neuigkeiten 
aus der internationalen Design-
szene und zeigt inspirierende 
Portfolios und Videointerviews 
aus aller Welt. Darüber hin  aus 
veröffentlicht Slanted Publishers 
Publikationen aus den Bereichen 
Grafikdesign, Typografie und 
visueller Kultur.
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Endnoten
1  Gernot Böhme: 
Ästhetischer Kapitalismus, 
Berlin 2016 sowie Andreas 
Reckwitz: Die Erfindung  
der Kreativität. Zum Prozess  
gesellschaftlicher Ästheti­
sierung, Berlin 2012, S. 11.
2  Ein Zeugnis von dieser 
Orientierungssuche im 
Design gibt u.a. das Heft 62 
der Form. Tür zu? Deutsche 
Designer: Klinkenputzer? 
Form. Zeitschrift für Design, 
Heft 62, 2/1973 sowie 
Gert Selle (Hrsg.): Erster 
Zwischenbericht zum Modell­
versuch Neuorganisation der 
Studiengänge im Bereich 
Design, Darmstadt 1974.
3  Sehr deutlich gibt die Zei-
tung Olbrichweg 10 einen Ein-
druck von der Unzufrieden-
heit mit dem Kolloquium an 
hessischen Hochschulen: 
»(Studienprogramme) er-
zeugen fiktive Berufsbilder 
und illusionäre Vorstellungen 
über Funktion und Status des 
Designers […]. Das Studium 
ist an der Berufspraxis von 
1920 orientiert. Der Beruf des 
Designers wurde oft träume-
risch hochgespielt, ohne die 
Realität zu sehen. […] Bei vielen 
Schulen fällt auf, daß sie 
allein durch das Formulieren 
des Programms den Effekt 
einer wissenschaftlichen 
Systematik (zu erreichen) 
suchen. […] Einmütig äußern 
sich die Absolventen über ein 
„erbärmliches wissenschaft-
liches Niveau“ und eine 
Theorie, die „schmalspurig, 
pseudowissenschaftlich“ 
ist.« Olbrichweg 10. Zeitung 
am Fachbereich Gestaltung 
Darmstadt, Heft 1, Oktober 
1976, S. 20.
4  Wir verwenden hier und 
im Folgenden das generische 
Maskulinum und meinen 
selbstredend alle Geschlechter 
damit.
5  Friedrich Friedl, Gerd 
Ohlhauser (Hrsg.): Das  
gewöhnliche Design. Doku­
mentation einer Ausstellung 
des Fachbereichs Gestaltung 
der Fachhochschule  
Darmstadt 1976, Ausstel-
lungskatalog, Führer und 
Schriften des Rheinischen 
Freilichtmuseums und  
Landesmuseums für Volks-
kunde in Kommern, Nr. 10, 
Köln und Bonn 1979, S. 38.
6  Zu den Reaktionen siehe 
die Pressestimmen in  
Das gewöhnliche Design,  
S. 91–104.

7  Ein großer Teil der  
Exponate liegt heute noch 
im Magazin des Rheinischen 
Freilicht- und Landesmuseums 
Kommern.
8  Einer der wenigen the-
matischen Vorläufer ist der 
von Bruno Munari humorig 
verliehene Compasso D’Oro 
A Ignoti (Design Award to the 
Unknown), ein in Persunalunion 
verliehener Designpreis für 
gut gestaltete Dinge, von  
un bekannten Entwerfern.  
Der Titel stellt eine Persiflage 
auf den prestigeträchtigen 
Mailänder Industriedesign-
preis Compasso D’Oro dar, 
der zugleich eine ausge-
sprochene Feier italienischer 
Designpersönlichkeiten war. 
Domus. Architettura arreda­
mento arte, Heft 545, April 
1975, S. 25–29.
9  In Folge fanden in den 
letzten Jahren Dinge wie etwa 
der Monobloc Chair oder die 
Europalette Einlass in Design-
museen und Sammlungen.
10  Das gewöhnliche  
Design, S. 38.
11  Die große Einseitig-
keit auch im akademisch 
tradierten Designverständnis 
ist zuletzt sehr eindrücklich 
von Alexandra Midal heraus-
gearbeitet worden: Design by 
Accident. For a New History 
of Design, Berlin 2019.
12  vgl. Die Erfindung der 
Kreativität, S. 10 f.
13  Beispielsweise nimmt 
Naoto Fukasawas und Jasper 
Morrisons Ausstellung Super 
Normal (2006/07) explizit 
Bezug auf Das gewöhnliche 
Design. Dies sowohl in der 
Titelgestaltung des Kataloges 
(siehe https://lars-mueller- 
publishers.com/super-normal) 
als auch in Gerrit Testieges 
Vorwort. Vgl. Naoto Fukasawa, 
Jasper Morrison (Hrsg.): Super 
Normal. Sensations of the 
Ordinary, Basel 2007, S. 10. 
14  Natürlich ist hier die 
Feststellung eingeschlossen, 
dass es angehende Designer 
waren, die diese Perspektive 
konstruierten; sprichwört-
liche Otto Normalverbaucher 
hätten möglicherweise 
andere Produkte ausgesucht.
15  Das gewöhnliche  
Design, S. 9.
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Faksimile
der Originalausgabe 
aus dem Jahr 1979  
mit einem Geleitwort  
von Frank Philippin und 
Florian Walzel  
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#28—Warsaw
€ 18 (DE)

#29—Helsinki 
€ 18 (DE)

#30—Athens
€ 18 (DE)

#31—Tokyo
€ 19.99 (DE)

EBOOK

tokyoslanted 31 slanted 30 athens

#37—AI
€ 19.99 (DE)

EBOOK

#38—Colours
€ 19.99 (DE)

EBOOK

#33—Prague
€ 19.99 (DE)

EBOOK

#32—Dubai
€ 18 (DE)

Special Issue  
Rwanda 
€ 9 (DE)

#35—L.A.
€ 18 (DE)

#34—Europe
€ 19.99 (DE)

EBOOK

#40—Experimental 
Type 2.0
€ 21 (DE)
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To all booksellers, thank you 
for your support.
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ADC

ADCTYO
TDC

ADC

ADC

GDA
RED 
DOT

		    AWARDS GLOSSARY

ADC	 ADC AWARD GERMANY
CAM 	COMMUNICATION ARTS MAG.
C2A	 CREATIVE COMMUNICATION A.
DB  	DOZEN BOOKS 

DDC	 DDC AWARD GERMANY
DFBP	DEUTSCHER FOTOBUCHPREIS
EDA	 EUROPEAN DESIGN AWARD
GDA 	GERMAN DESIGN AWARD

ADC
GDA

ADC
TDC NY

ADC
EDA

#41—Amsterdam
€ 18 (DE)
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IDA 	INTERNATIONAL DESIGN A.
RED DOT	 RED DOT DESIGN 
TDC NY	 TYPE DIRECTORS CLUB NEW YORK
TY0 TDC	 TOKYO TYPE DIRECTORS CLUB
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