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The fall program of 2024 promises exciting insights into the world of de­
sign, typography, and visual culture. Find inspiration in the new Slanted  
Magazine #44—Type Fashion, which approaches the topic of fashion in  
unexpectedly innovative ways. The magazine explores the intersections  
of typography and fashion, pushing boundaries beyond conventional 
concepts through visionary designs.
	 In October, the Film Festival Cologne (FFCGN) brings together the who’s 
who of contemporary filmmakers in Cologne. The accompanying publica­
tion Die Macht der Bilder Vol. 4 provides insights into current debates and 
aesthetic challenges.
	 With the book TIMEWARP, Lorenzo Petrantoni takes us into his world 
of collages, where past centuries merge with contemporary designs to cre- 
ate unique images.
	 A must-have for every typographer’s desk and design library is the 
seventh edition of our bestseller Yearbook of Type, presenting new typefaces  
in detail, complemented by essays and a comprehensive index.
	 REBEL PRINTS—The PosterRex Manifesto is a collection of silkscreen 
posters by the visionary duo Lars Harmsen and Markus Lange, along with 
over 25 designers and artists they’ve collaborated with. Their work com­
bines contemporary aesthetics with uncomfortable images from our turbu­
lent times.
	 Last but not least, Some Magazine #19 — Ready examines the phenom­
enon of completion and finishing, posing the question of whether and how 
creative processes can reach a conclusion.
	 In this spirit, flip through our new preview, always in the process ...

Julia Kahl & Lars Harmsen
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Yearbook of Type #7 
↗ SLANTED PUBLISHERS

Building on the success of its predecessors, the Yearbook of Type #7 
presents an updated design concept, featuring new finishes and fresh 
features for an enhanced reading experience. 
	 With a thematic focus on plants, this edition offers a unique per- 
spective on typography. Each typeface is now showcased across three 
pages, providing a comprehensive overview of its characteristics and 
features: A spread with an appealing visual specimen of the typeface 
to match the character of the typeface. The third page is a detailed 
overview of the typeface and its specifics, info about language support, 
styles, weights and widths, OpenType features, and detailed background  
information about the designer and foundry. 
	 Additionally, the book includes essays and interviews that offer 
valuable insights into the world of type design as well as an extensive 
index of all typefaces.
	 Accompanying the book is a freely accessible online microsite,  
allowing easy browsing and direct font purchase for all featured type­
faces. Yearbook of Type #7 is the trusted resource for exploring the 
latest in typeface design and typography trends.

Yearbook of Type #7
EDITOR, CONCEPT & DESIGN
Slanted Publishers

FEATURES
Hardcover with open thread  
stitching, hot foil embossing,  
spot colors, changing papers

RELEASE
November 2024

CONTENT
↗ independent type foundries and  
designers from all over the world
↗ presentation of each typeface 
on three pages  with a visual  
specimen and detailed information
↗ freely accessible online micro-
site for browsing and purchasing 
typefaces

ABOUT
Since 2013, the Yearbook of Type 
has been a beacon of excellence, 
offering a meticulously curated 
selection of typefaces. This com-
prehensive compendium provides 
insights into each typeface’s 
personality, mood, and its presen-
tation on paper.

4 RELEASE NOVEMBER 2024

designing with 
typefaces? this  
is the trusted 
type bible

16 × 24
€ 48 (DE)

500 PAGES
130 TYPEFACES

ENGLISH
ISBN 978-3-948440-77-0

7TH 
VOLUME!



Slanted Magazine #44—TYPE FASHION 
↗ SLANTED PUBLISHERS

Slanted Magazine #44—TYPE FASHION explores the intersection of 
typography and fashion. Designers push the boundaries of conventional 
design, embracing cutting-edge typography as a dynamic canvas for 
fashion expression. Typography is unveiled in the form of text prints on 
clothing, on accessories such as bags and shoes, or even in the form of 
lettering details on the runway. These bold and innovative applications 
of typography in fashion blur the lines between art and clothing, offer­
ing an exciting way to convey personal expression and individual style. 
Typography also plays an important role in disseminating political mes­
sages. Designers use type to make socio-critical or activist statements 
and draw attention to current societal issues and social responsibility.	
	 Slanted Magazine #44—TYPE FASHION presents a plethora  
of works in an avant-garde design, based on a radical two-color print 
in special colors. A variety of interviews and essays provide insights 
into practices and trends, offering in-depth knowledge of this steadily 
growing movement.

Slanted Magazine #44—
TYPE FASHION 
EDITOR, CONCEPT & DESIGN
Slanted Publishers 

FEATURES
Softcover with flaps, Swiss  
brochure with open thread  
stitching, full-color with spot 
colors, changing papers

RELEASE
October 2024

CONTENT
↗ bi-annual magazine
↗ book and design culture
↗ community issue with  
submissions from all over  
the world

ABOUT
Slanted Magazine is an inter
nationally renowned and awarded 
publication. Each issue is dedi
cated to a special topic. Thereby  
it gains a special quality and 
longevity and is collected as a 
reference book by its readers.
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font couture: 
where typography 
meets fashion

16 × 24
€ 22 (DE)

224 PAGES
300 IMAGES

ENGLISH
ISBN 978-3-948440-76-3

A: @ DAAN RIETBERGEN
B: @ EIKE KÖNIG
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Timewarp 
↗ LORENZO PETRANTONI

Timewarp by Lorenzo Petrantoni, graphic artist, illustrator, designer 
and artist from Milan, Italy, known for his reinterpretations of historical  
figures from the 19th and 20th centuries in his particular personal 
aesthetic. His works are created by using 19th century engravings from 
old books he finds in bookshops, libraries, markets and fairs around  
the world. Using hand-made collage, Petrantoni combines and assembles  
these engravings to create unique and striking images. 
	 His compositions have become iconic, used by renowned brands 
like Coca Cola, Nespresso, New York Times, Newsweek, Samsonite, 
Vogue, Vanity Fair, and many more, as well as museums, publishers, 
and galleries worldwide. Thanks to his extraordinary creativity and 
technical mastery, Petrantoni gives vintage images new life and mean­
ing, transforming them into works of contemporary art. 
	 Timewarp presents these works from recent years and is a fasci­
nating journey through time, where the past merges with the present 
through the creative genius of Lorenzo Petrantoni.

Timewarp
AUTHOR, CONCEPT
Lorenzo Petrantoni

DESIGN
Lorenzo Petrantoni,  
Slanted Publishers

FEATURES
6-page softcover, black rubber 
band, silver hot foil embossing, 
full-color, black cardboard, coated 
paper

RELEASE
September 2024

CONTENT
↗ spectacular imagery  
based in historical figures 
↗ Petrantoni’s latest work  
in one book

ABOUT
Lorenzo Petrantoni, born in Genoa 
in 1970, began his career in Milan 
before moving to France as an Art 
Director at Young&Rubicam. Re-
turning to Italy, he transitioned from 
advertising to focus on illustration. 
His distinctive style revitalizes for-
gotten imagery from old textbooks, 
earning him accolades worldwide. 
He works and lives in Milan.

8 RELEASE SEPTEMBER 2024

it’s all about  
details

21.6 × 29.3 CM
€ 35 (DE)

192 PAGES
490 IMAGES

ENGLISH
ISBN 978-3-948440-74-9

A–C: © LORENZO PETRANTONI

A 

CB



REBEL PRINTS
The PosterRex Manifesto 

↗ LARS HARMSEN, MARKUS LANGE

Can a poster change things? From calls for social justice to reflections 
on the “Condition Humaine” (What is right, what is just?)—the rebellious  
spirit of PosterRex provokes and awakens hope. Lars Harmsen and 
Markus Lange, the visionary duo behind PosterRex, know about the 
power of signs. Their posters combine contemporary aesthetics with 
uncomfortable images from our turbulent times, often in a political 
and/or socio-critical context.
	 PosterRex represents pop culture and the enduring strength of 
creativity and human resilience. This is evidenced not only by the 
screen-printed posters but also by the powerful statements of over 
25 designers and artists they’ve collaborated and printed with on-site, 
including notable figures such as Peter Bankov (CZ), Edwin van Gelder 
(NL), Mirko Borsche (DE), Götz Grämlich (DE), Ariane Spanier (DE), 
Officina Arara (PT), Yetkin Başarır (TR), and many more ...
	 REBEL PRINTS—The PosterRex Manifesto is a selection of silkscreen 
posters created in collaboration with artists worldwide over the past 10 
years of PosterRex.

REBEL PRINTS
EDITORS, CONCEPT, DESIGN
Lars Harmsen, Markus Lange

FEATURES
Softcover with flaps, open  
thread stitching, full-color with 
spot colors, changing papers

RELEASE
September 2024

CONTENT
↗ presenting powerful collab
orations with 25 artists around 
the world
↗ silk screen printing as an  
experimental time capsule

ABOUT
PosterRex was founded in 2014 
by Lars Harmsen and Markus 
Lange after a screen-printing 
workshop in Cuba. In the following 
years, they conducted numerous 
printing sessions and workshops 
around the world, inviting local 
artists to create unique posters on 
specified themes.
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posters of 
change: igniting 
hope through 
design

21 × 27
€ 42 (DE)

288 PAGES
320 IMAGES

ENGLISH
ISBN 978-3-948440-80-0

A: © POSTERREX
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Some Magazine #19—
Ready
EDITOR, DESIGN & CONCEPT
University of Applied Sciences 
Potsdam, Prof. Sven Völker  
& students

FEATURES
Softcover, perfect binding,  
hot foil stamping, full-color,  
uncoated paper

RELEASE
November 2024

CONTENT
↗ bi-annual magazine 
↗ guest contributions from  
various artists
↗ student works

ABOUT
Since 2010, changing editorial 
teams of young design students 
research, write, layout, and pro- 
duce the bi-annual magazine. 
Some Magazine is a part of the 
experimental design course of 
Prof. Sven Völker at the University 
of Applied Sciences Potsdam.
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laboratory of  
creativity

17 × 24
€ 12 (DE)

80 PAGES
100 IMAGES

ENGLISH
ISBN 978-3-948440-78-7

A–D: © SVEN VÖLKER

A, B, C, D

Some Magazine #19—Ready
A Magazine for Visual Inventors

↗ UNIVERSITY OF APPLIED SCIENCES POTSDAM, 
 PROF. SVEN VÖLKER & STUDENTS

This issue of Some Magazine deals with the phenomenon and the beauty 
of finishing things. When is a piece of creative work ready, when have 
we finally reached the end of the process? Or is there no such thing as 
»ready« in our world permanent intermediate state? 
	 The Some team talks to artists and designers from very different 
fields and cultures about their methods, their thoughts, sometimes 
their despair and then also about final results. A magazine full of 
inspiring examples that takes the reader on a journey to and through 
very different creative practices in art and design. 



FFCGN—Die Macht der Bilder Vol. 4 
↗ FILM FESTIVAL COLOGNE

The colorful, radiant logo of a stylized sun on the cover of the publi­
cation says it better than words: It‘s time to shine. In these dark 
times, culture not only fulfills the task of enlightenment, it is also a 
much-needed opportunity to let our creativity and our hopeful side 
sparkle.
	 And so they do, the assembled brilliant minds of contemporary 
filmmakers and artists diving deep into their craft, their inspirations 
and the dynamic interplay of storytelling and aesthetics.
	 FFCGN—Die Macht der Bilder Vol. 4 is a series of insightful essays 
and intimate interviews. Through the lens of cinema and pop culture, 
the editors provide a glimpse into the diverse perspectives and inno­
vative approaches that shape today’s cultural landscape. Whether grap­
pling with themes of identity, social justice, or the human condition, 
these filmmakers and artists illuminate the world with their unique 
voices and perspectives, inviting us to journey alongside them. 

FFCGN–Die Macht der 
Bilder Vol. 4 
EDITOR IN CHIEF
Martina Richter

DESIGN
Slanted Publishers (CD),
Holger Risse (AD)

FEATURES
Softcover with flaps, Swiss  
brochure, thread-stitching, 
full-color, uncoated paper

RELEASE
October 2024

CONTENT
↗ everything you need to  
know about film
↗ accompanying publication  
to the annual festival
↗ with additional online blog

ABOUT
FFCGN THE POWER OF IMAGES 
VOL. 4 is the fourth accompanying 
publication to the yearly FILM 
FESTIVAL COLOGNE and the on-
line blog filmfestival.cologne with 
all relevant news revolving around 
the film industry.

14 RELEASE OCTOBER 2024

the power of 
images in film, 
pop culture,  
art, and society

16 × 24
€ 18 (DE)

ENGLISH, GERMAN
ISBN 978-3-948440-75-6

A: © WARNER SONY
B: © SEARCHLIGHT FOX

C: © FILM FESTIVAL COLOGNE176 PAGES
280 IMAGES
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Slanted Magazine #43—Ukraine 
↗ SLANTED PUBLISHERS 

17

a meaningful 
publication about  
the ukrainian 
design scene

16 FRESH FROM THE PRESS FRESH FROM THE PRESS

This Slanted issue is not about war. Instead, it delves into the lives of remarka­
ble individuals within the creative industry in and hailing from Ukraine, as they 
endeavor to maintain a semblance of normalcy amidst their diligent efforts. This 
narrative underscores the inseparable bond between culture and design, raising the 
question of its feasibility. 
	 With over 1,500 submissions, the selection process was subjective yet diverse. 
The issue includes 20 interviews offering varied insights. Many of the showcased 
works and texts reflect upon the ongoing war, which has persisted for over two 
years. Despite this, there remains a glimmer of hope for its resolution, with a 
collective aspiration for design discourse to eventually transition to other topics. 
This issue serves as a significant contemporary time capsule, a testament to the 
profound impact of design, and an expression of Slanted Publishers’ unwavering 
commitment to this cause.

Slanted Magazine 
#43—Ukraine
EDITOR, CONCEPT  
& DESIGN
Slanted Publishers 

FEATURES
Swiss brochure with open 
thread stitching, softcover 
with flaps, full-color with spot 
colors, changing papers

RELEASE
April 2024

CONTENT
↗ bi-annual magazine
↗ three different covers
↗ community issue with 
submissions from Ukrainian 
designers and artists

ABOUT
Slanted Magazine is an 
internationally renowned and 
awarded publication. Each  
issue is dedicated to a special  
topic. Thereby it gains a  
special quality and longevity 
and is collected as a ref
erence book by its readers.

100 Beste Plakate 23
X\100—Expect Nothing—Appreciate Everything

↗ 100 BESTE PLAKATE E. V.

In the yearbook, the winning posters of the 100 Beste Plakate 23 competition are 
showcased with detailed credits and brief content descriptions. The jury’s intro­
duction, alongside forewords, completes the publication. Additionally, an essay or 
interview contribution addresses related topics in current poster design, develop­
ment trends, and analyzes. 
	 The book’s theme, “X out of 100 / Expect Nothing—Appreciate Everything,” en­
sures equal presentation of all 100 works, avoiding any impression of ranking. Each 
poster/series is treated equally, marked as one of the 100 nominated by the jury.

100 Beste Plakate 23
EDITOR
100 Beste Plakate e. V. 

DESIGN / CONCEPT
Studio Es

FEATURES
Softcover, thread-stitching, 
full-color, changing papers,  
wide embroidered bookmark

RELEASE
June 2024

CONTENT
↗ yearbook of the competition 
↗ approx. 300 images,  
including 100 large-format 
↗ Texts by Fons Hickmann,  
President of 100 Beste 
Plakate e. V. and the chairman 
of the jury, jury portraits,  
and thematic contribution

ABOUT
The competition 100 Beste 
Plakate Deutschland  
Österreich Schweiz is orga-
nized annually by 100 Beste 
Plakate e. V. and aims to pub-
licize special achievements in 
poster design from Germany, 
Austria, and Switzerland in 
the form of a yearbook and 
several exhibitions. 

the always much 
sought-after com
panion publication 
to the renowned  
poster competition 

16.5 × 24 CM
€ 35 (DE)

256 PAGES
300 IMAGES

ENGLISH, GERMAN
ISBN 978-3-948440-73-2

16 × 24
€ 22 (DE)

224 PAGES
300 IMAGES

ENGLISH
ISBN 978-3-948440-71-8

100 gute Gründe für ein Buch 
100 beste Plakate 23
                                                  

100 gute Gründe dabei zu sein 
100 beste Plakate 23             D/A/CH

 
ISBN 978-3-948440-73-2
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Das Plakat isst eine Fläche.
↗ V. MALSY, U. J. REINHARDT, E. FRITSCH, L. KNAPPE,  

F. ZDROJEWSKI & HSD PBSA—FACULTY OF DESIGN

Düsseldorf University of Applied Sciences has a rich tradition of posters dating 
back to 1968, showcasing the work of notable designers like Uwe Loesch, Helfried 
Hagenberg, Fons Hickmann, and Andreas Uebele, as well as talented students 
exploring digital and augmented reality.
	 Das Plakat isst eine Fläche. (The poster eats/is a surface) presents these posters 
in a continuous strip, inviting readers to consider their narrative potential and 
enduring impact. Like in a galley proof, texts and images are set on a continuous 
strip, to be later cut and bound into a book. “Poster Novel” was the working title 
for the book’s design, exploring narrative forms for an ongoing history, asking: Are 
posters still surfaces that catch the eye?
	 Explore works by artists such as Inga Albers, Jens Müller, Charlotte Rohde, 
and Lilo Schäfer, spanning over five decades of creativity.

Das Plakat isst eine 
Fläche.
AUTHORS
Victor Malsy, Uwe J. Reinhardt,  
Eric Fritsch, Linus Knappe, 
Filip Zdrojewski et al.

EDITORS
Victor Malsy, Uwe J. Reinhardt,  
Eric Fritsch, Linus Knappe, 
Filip Zdrojewski, HSD PBSA—
Faculty of Design

DESIGN
Linus Knappe, Eric Fritsch, 
Filip Zdrojewski

FEATURES
Book block with open thread 
stitching, full-color, poster  
index on DIN A2 affiche paper  
as dust wrapper

RELEASE
March 2024

CONTENT
↗ (West) German poster  
design as a history of a faculty 
↗ More than 300 posters 
since 1968
↗ Dust wrapper as a poster 
index on DIN A2 affiche paper

ABOUT
The Peter Berens School 
of Arts at the Hochschule 
Düsseldorf University  
of Applied Sciences looks 
back on a 50-year success 
story that continues to evolve, 
addressing the design and 
architecture challenges of 
society and exploring new 
solutions in the digital and 
global world. 

Das Plakat isst eine Fläche.

exploring narrative 
poster forms for  
an ongoing history

12 × 23 CM
€ 30 (DE)

236 PAGES
323 IMAGES

GERMAN
ISBN 978-3-948440-70-1

Slanted Special Issue Georgia / Armenia 
↗ SLANTED PUBLISHERS

Slanted’s Special Issue Georgia/Armenia takes readers on a captivating journey 
through the rich tapestry of creativity, culture, and history in these two inter­
connected nations. From Tbilisi to Yerevan, the team delves into the studios of 
designers and artists, revealing the unique character of each city. 
	 Geopolitical insights and historical context add depth to the exploration, 
showcasing the resilience and creativity of the South Caucasus region. Dive into 
the narratives, creativity, and resilience of Georgia and Armenia, and discover the 
beauty and passion of this captivating region on every page!

Slanted Special Issue 
Georgia / Armenia
EDITOR, CONCEPT & 
DESIGN
Slanted Publishers

FEATURES
Softcover with flaps, perfect 
binding, full-color, uncoated 
paper

RELEASE
February 2024

CONTENT
↗ special double issue of  
the bi-annual magazine 
↗ typography and design 
culture

ABOUT
Slanted Magazine is an 
internationally renowned and 
awarded publication. Each  
issue is dedicated to a special  
topic. Thereby it gains a  
special quality and longevity 
and is collected as a ref
erence book by its readers.

ENGLISH
ISBN 978-3-948440-68-8

16 × 24
€ 16 (DE)

160 PAGES
220 IMAGES

double issue 
providing  
an unfiltered 
look at the  
culture and  
design scene
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Some Magazine #18—Studio Practice
A Magazine for Visual Inventors

↗ UNIVERSITY OF APPLIED SCIENCES POTSDAM, 
PROF. SVEN VÖLKER & STUDENTS

Some Magazine #18—Studio Practice delves into the concept of the artist’s studio 
throughout history and its evolution in contemporary creative practices. From its 
origins as a legendary and fabled place in the early Renaissance to its transfor­
mation into a dynamic and adaptable space in the digital age, the artist’s studio 
has undergone significant changes. The issue explores how artists’ practices have 
shifted alongside advancements in technology and changes in artistic trends. It 
examines the concept of “studio practice,” describing how artists organize their 
creative processes from inspiration to presentation. This issue invites readers to 
explore the multifaceted nature of creative work and the diverse approaches art­
ists take in shaping their artistic practices.

Some Magazine #18— 
Studio Practice
EDITOR, DESIGN  
& CONCEPT
University of Applied Science 
Potsdam, Prof. Sven Völker  
& students

FEATURES
Softcover, perfect binding, 
hot-foil embossing, full-color, 
uncoated paper

RELEASE
May 2024

CONTENT
↗ bi-annual magazine
↗ guest contributions from  
various artists
↗ student works

ABOUT
Since 2010, changing editorial 
teams of young design stu-
dents research, write, layout, 
and pro- duce the bi-annual 
magazine. Some Magazine 
is a part of the experimental 
design course of Prof. Sven 
Völker at the University of 
Applied Sciences Potsdam.

routines  
& techniques  
of artists  
& graphic  
designers 

17 × 24 CM
€ 12 (DE)

80 PAGES
100 IMAGES

ENGLISH
ISBN 978-3-948440-72-5

Tender Digitality 
↗ CHARLOTTE AXELSSON 

sensuality,  
perception, intuition  
and well-being in  
digital settings

Tender Digitality presents a collection of texts and artifacts exploring an aesthetically  
oriented concept that blends binary systems while addressing human desires 
for sensuality, connection, and well-being in digital environments. Readers are  
encouraged to explore various manifestations of “tender digitality” and imagine 
a community where humans and technology navigate the digital landscape with 
agency and sensitivity.
	 With contributions by Charlotte Axelsson, Oliver Bendel, Dana Blume, Marisa 
Burn, Alexander Damianisch, Léa Ermuth, Hannah Eßler, Barbara Getto, Leoni 
Hof, Marcial Koch, Mela Kocher, Friederike Lampert, Gunter Lösel, Francis Müller, 
Marie-France Rafael, Oliver Ruf, Sascha Schneider, and Grit Wolany.

Tender Digitality
EDITOR, AUTHOR
Charlotte Axelsson

DESIGN
Slanted Publishers

FEATURES
Hardcover, thread-stitching, 
full-color, metallic iridescent 
cover material, uncoated 
paper

RELEASE
February 2024

CONTENT
↗ reader for your own  
exploration of the topic 
↗ texts, poems, photos, 
graphics

ABOUT
Charlotte Axelsson is Head 
of E-Learning, Learning & 
Teaching Dossier at the Zurich 
University of the Arts (ZHdK), 
co-director of LeLa, the 
swissuniversities-funded  
learning laboratory for higher  
education, and vice-chair of 
the Education Programme 
Coordination Committee of the 
Digitalization Initiative of the 
Universities of Zurich (DIZH).

12 × 19 CM
€ 26 (DE)

112 PAGES
30 IMAGES

ENGLISH
ISBN 978-3-948440-69-5
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Das gewöhnliche 
Design

↗  FRIEDL, OHLHAUSER
€ 15 (DE)

Impressum
Slanted Publishers UG
(haftungsbeschränkt)
Nördliche Uferstraße 4–6
76189 Karlsruhe
Deutschland
T +49 (0) 721 85148268
info@slanted.de
slanted.de
@slanted_publishers 
© Slanted Publishers  
Karlsruhe, 2023
Nördliche Uferstraße 4–6 
76189 Karlsruhe 
Deutschland
© Faksimile-Nachdruck mit 
freundlicher Genehmigung 
des Rechtenachfolgers  
LVR-Freilichtmuseum 
Kommern vertreten durch  
Dr. Carsten Vorwig
Alle Rechte vorbehalten
ISBN 978-3-948440-48-0
1. Auflage 2023
Design Frank Philippin 
brightenthecorners.com
Herausgeber Frank Philippin 
und Florian Walzel am  
Fachbereich Gestaltung der 
Hochschule Darmstadt 
fbg.h-da.de
Verlagsleitung Lars Harmsen,  
Julia Kahl
Lektorat Lilian Maier 
Reproduktion Das Original 
wurde auf einem Brother DCP-
9022CDW im vorge fundenen 
Zustand eingescannt. Das 
Buch hierfür wurde am  
15. Januar 2021 auf Ebay  
ersteigert. Der Preis betrug 
€38,45.
Förderung Diese Publikation 
wurde gefördert durch den 
Verein der Freundinnen, 
Freunde und Förderer des 
Fachbereichs Gestaltung der 
Hochschule Darmstadt e.V.
Dank Dieser Nachdruck wäre 
nicht möglich gewesen ohne 
die Hilfe und das Zutun anderer. 
Wir danken Gerd Ohlhauser 
und Friedrich Friedl für ihre 
Einwilligung zur Wiederauflage, 
insbesondere Gerd Ohlhauser 
für die tatkräftige Unterstützung 
und Begleitung des Projekts. 
Ebenso sind wir den Mit-
gliedern des Fördervereins 
sehr dankbar für die gewährten 
Fördermittel. Herrn Dr. Carsten 
Vorwig und Dr. Josef Mangold 
danken wir für die unkompli-
zierte Genehmigung der 
Druckrechte. Unser Dank  
geht nicht zuletzt an Didem  
Altunbas, die uns an die  
Existenz dieses Klassikers  
erinnert hat.

Haftungsausschluss Alle 
Rechte sind vorbehalten. Das 
Werk einschließlich aller Teile 
ist urheberrechtlich geschützt. 
Jede Verwertung außerhalb 
der Grenzen des Urheber-
rechtsgesetzes ist ohne die 
Zustimmung des Heraus-
gebers unzulässig und strafbar. 
Dies gilt insbesondere für  
Vervielfältigungen, Übersetz-
ungen, Mikrover filmungen, 
Einspeicherung und die Ver-
arbeitung in elektronischen 
Systemen. Die Herausgeber 
haften nicht für Schäden, es 
sei denn, dass ein Schaden 
durch Vorsatz oder grobe 
Fahrlässigkeit seitens der  
Herausgeber verursacht 
wurde.
Deutsche Nationalbibliothek
Die Deutsche National biblio-
thek verzeichnet diese 
Publikation in der Deutschen 
Nationalbibliographie; detail-
lierte bibliographische Daten 
sind im Internet unter  
dnb.d-nb.de abrufbar.
Über Slanted Publishers 
Slanted Publishers ist ein inter -
national tätiges, unabhängiges 
Verlags- und Medienhaus, das 
2014 von Lars Harmsen und 
Julia Kahl gegründet wurde. Sie 
geben das preisgekrönte Print-
magazin Slanted heraus, das 
sich zweimal im Jahr mit inter-
nationalem Design und 
Kulturschaffen beschäftigt. 
Seit seiner Gründung im Jahr 
2004 berichtet der Slanted 
Blog täglich über Neuigkeiten 
aus der internationalen Design-
szene und zeigt inspirierende 
Portfolios und Videointerviews 
aus aller Welt. Darüber hin  aus 
veröffentlicht Slanted Publishers 
Publikationen aus den Bereichen 
Grafikdesign, Typografie und 
visueller Kultur.
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Endnoten
1  Gernot Böhme: 
Ästhetischer Kapitalismus, 
Berlin 2016 sowie Andreas 
Reckwitz: Die Erfindung  
der Kreativität. Zum Prozess  
gesellschaftlicher Ästheti­
sierung, Berlin 2012, S. 11.
2  Ein Zeugnis von dieser 
Orientierungssuche im 
Design gibt u.a. das Heft 62 
der Form. Tür zu? Deutsche 
Designer: Klinkenputzer? 
Form. Zeitschrift für Design, 
Heft 62, 2/1973 sowie 
Gert Selle (Hrsg.): Erster 
Zwischenbericht zum Modell­
versuch Neuorganisation der 
Studiengänge im Bereich 
Design, Darmstadt 1974.
3  Sehr deutlich gibt die Zei-
tung Olbrichweg 10 einen Ein-
druck von der Unzufrieden-
heit mit dem Kolloquium an 
hessischen Hochschulen: 
»(Studienprogramme) er-
zeugen fiktive Berufsbilder 
und illusionäre Vorstellungen 
über Funktion und Status des 
Designers […]. Das Studium 
ist an der Berufspraxis von 
1920 orientiert. Der Beruf des 
Designers wurde oft träume-
risch hochgespielt, ohne die 
Realität zu sehen. […] Bei vielen 
Schulen fällt auf, daß sie 
allein durch das Formulieren 
des Programms den Effekt 
einer wissenschaftlichen 
Systematik (zu erreichen) 
suchen. […] Einmütig äußern 
sich die Absolventen über ein 
„erbärmliches wissenschaft-
liches Niveau“ und eine 
Theorie, die „schmalspurig, 
pseudowissenschaftlich“ 
ist.« Olbrichweg 10. Zeitung 
am Fachbereich Gestaltung 
Darmstadt, Heft 1, Oktober 
1976, S. 20.
4  Wir verwenden hier und 
im Folgenden das generische 
Maskulinum und meinen 
selbstredend alle Geschlechter 
damit.
5  Friedrich Friedl, Gerd 
Ohlhauser (Hrsg.): Das  
gewöhnliche Design. Doku­
mentation einer Ausstellung 
des Fachbereichs Gestaltung 
der Fachhochschule  
Darmstadt 1976, Ausstel-
lungskatalog, Führer und 
Schriften des Rheinischen 
Freilichtmuseums und  
Landesmuseums für Volks-
kunde in Kommern, Nr. 10, 
Köln und Bonn 1979, S. 38.
6  Zu den Reaktionen siehe 
die Pressestimmen in  
Das gewöhnliche Design,  
S. 91–104.

7  Ein großer Teil der  
Exponate liegt heute noch 
im Magazin des Rheinischen 
Freilicht- und Landesmuseums 
Kommern.
8  Einer der wenigen the-
matischen Vorläufer ist der 
von Bruno Munari humorig 
verliehene Compasso D’Oro 
A Ignoti (Design Award to the 
Unknown), ein in Persunalunion 
verliehener Designpreis für 
gut gestaltete Dinge, von  
un bekannten Entwerfern.  
Der Titel stellt eine Persiflage 
auf den prestigeträchtigen 
Mailänder Industriedesign-
preis Compasso D’Oro dar, 
der zugleich eine ausge-
sprochene Feier italienischer 
Designpersönlichkeiten war. 
Domus. Architettura arreda­
mento arte, Heft 545, April 
1975, S. 25–29.
9  In Folge fanden in den 
letzten Jahren Dinge wie etwa 
der Monobloc Chair oder die 
Europalette Einlass in Design-
museen und Sammlungen.
10  Das gewöhnliche  
Design, S. 38.
11  Die große Einseitig-
keit auch im akademisch 
tradierten Designverständnis 
ist zuletzt sehr eindrücklich 
von Alexandra Midal heraus-
gearbeitet worden: Design by 
Accident. For a New History 
of Design, Berlin 2019.
12  vgl. Die Erfindung der 
Kreativität, S. 10 f.
13  Beispielsweise nimmt 
Naoto Fukasawas und Jasper 
Morrisons Ausstellung Super 
Normal (2006/07) explizit 
Bezug auf Das gewöhnliche 
Design. Dies sowohl in der 
Titelgestaltung des Kataloges 
(siehe https://lars-mueller- 
publishers.com/super-normal) 
als auch in Gerrit Testieges 
Vorwort. Vgl. Naoto Fukasawa, 
Jasper Morrison (Hrsg.): Super 
Normal. Sensations of the 
Ordinary, Basel 2007, S. 10. 
14  Natürlich ist hier die 
Feststellung eingeschlossen, 
dass es angehende Designer 
waren, die diese Perspektive 
konstruierten; sprichwört-
liche Otto Normalverbaucher 
hätten möglicherweise 
andere Produkte ausgesucht.
15  Das gewöhnliche  
Design, S. 9.
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Faksimile
der Originalausgabe 
aus dem Jahr 1979  
mit einem Geleitwort  
von Frank Philippin und 
Florian Walzel  

Collision
↗  LARS HARMSEN

€ 38 (DE)

Aesthetics  
Imperfections

↗  GIANPAOLO TUCCI
€ 45 (DE)

Yearbook of  
Lettering #1

↗  SLANTED PUBLISHERS
€ 42 (DE)

Latent Figures
↗  JANNIS MAROSCHECK

€ 34 (DE)

COLLISION

LARS 

HARMSEN

COLLISION
L A R S  H A R M S E N

BACKLIST22

The Neubad Plakat
↗  BRECHBÜHL, LINDHORST- 

EMME, HICKMANN,  
HINRICHS, STEINER

€ 28 (DE)

Some Magazine #17—
Look

↗  SVEN VÖLKER ET. AL
€ 12 (DE)

Some Magazine #16—
Action 

↗  SVEN VÖLKER ET. AL
€ 12 (DE)

Backlist 
↗ WHAT ELSE WE GOT

View all publications: 
↗  SLANTED.DE/SHOP/SLANTED-PUBLISHER
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The
Neubad
Plakat

Flexible Visual  
Systems

↗  DR. MARTIN LORENZ
€ 48 (DE)

Fortytwomagazine  
#6—beliefs

↗  BILLE, BERGER,  
KRONENBÜRGER, RICHTHOFEN

€ 18 (DE)
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Yearbook of Type  
#6 2022 / 2023

↗  SLANTED PUBLISHERS
€ 45 (DE)

FFCGN—
Die Macht der Bilder Vol. 3

↗  FILM FESTIVAL COLOGNE
€ 18 (DE)
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5TH 
EDITION!

Ho Ho Ho Chi Minh
↗  MICHAEL HERMAN

€ 29 (DE)
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What 

should

I say 

—

about Seoul
서울에 관하여

What Should I Say—
About Seoul 

↗ FRÖHLICH, KIM, WIESNER
€ 19 (DE)

finding Forte 
↗  MARA REISSBERGER,  

TOM KOCH 
€ 29 (DE)

9
7
8
-
3
-
9
4
8
4
4
0
-
5
2
-
7

9
7
8
-
3
-
9
4
8
4
4
0
-
4
5
-
9

9
7
8
-
3
-
9
4
8
4
4
0
-
4
2
-
8

23



2524

Simulation City
↗  CARLOW, GEBHARDT,  

HARMSEN
€ 28 (DE)

Instant Nudes 
↗  CLARA HOPPE

€ 19 (DE)

Oktoberfest 
1984–2019 

↗  VOLKER DERLATH
€ 38 (DE)

American Bauhaus
↗  ERIK SCHMITT

€ 19 (DE)

Be Water My 
Friend—B.W.M.F.
↗  RAFAEL BERNARDO

€ 34 (DE)

Mono Moment
↗  CHRISTINA WUNDERLICH

€ 15 (DE)

BACKLIST BACKLIST

The Nest
↗  SCOTT MASSEY

€ 45 (DE)

100 POSTER  
BATTLE 2 

↗  STUDENTS OF FH 
DORTMUND ET. AL.

€ 19 (DE)
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TEATRIP
↗  CHRISTIAN BECK,  

STEFAN BRAUN
€ 69,90 (DE)

fortytwomagazine #5
↗  BERGER, BILLE, KRONENBÜRGER,  

VON RICHTHOFEN
€ 10 (DE)

Today Is Tomorrow’s  
Yesterday

↗  RUBÉN SÁNCHEZ
€ 15 (DE)

Monopoli
↗  STEFAN BRAUN
€ 29,90 (DE)

TOTAL  
ARMAGEDDON

↗  SLANTED PUBLISHERS
€ 15 (DE)

Büro Destruct 4
↗  BÜRO DESTRUCT

€ 29 (DE)

Ar/KATE  
Mannheim

↗  FLORIAN BUDKE
€ 9 (DE)
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OUR BOOKS HAVE RECEIVED NUMEROUS AWARDS (SELECTION):  
ADC of Europe | ADC Germany | Annual Multimedia | Berliner Type | DDC |  
Designpreis der BRD | European Design Awards | Faces of Design Awards |  
iF communication design award | German Design Award | Laus Awards | 
Lead Awards (Weblog des Jahres & Visual Leader) | red dot communication  
design awards | Type Directors Club NY | Tokyo Type Directors Club | 
Werkbund Label

Find more information about us, our profile, 
press reviews, and much more, here:
↗  SLANTED.DE/PUBLISHER
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slanted 30 athens

coexistslanted 36

Slanted Magazine 
↗ TYPOGRAPHY & DESIGN CULTURE

ENGLISH
ISSN 1867-6510

PUBLISHED TWICE A YEAR
AVAILABLE AS SUBSCRIPTION

16 × 24 CM 256 PAGES
400 IMAGES

Slanted Magazine is an internationally renowned and award-winning publication. With 44 regular issues and 
5 special issues, the magazine explores specific design themes or showcases design from diverse cities  
and countries. Each issue stands out for its distinctive quality, serving as a reference book for readers. 
Available for individual purchase or through a subscription, Slanted Magazine offers diverse content, includ- 
ing video and written interviews, work presentations, essays, illustrations, and photography, contributing  
to the dynamic landscape of design literature.

Special Issue  
Rwanda 
€ 9 (DE)

#26—New York
€ 18 (DE)

#35—L.A.
€ 18 (DE)

#27—Portugal
€ 18 (DE)

#32—Dubai
€ 18 (DE)

#24—Istanbul 
€ 18 (DE)

#29—Helsinki 
€ 18 (DE)

#30—Athens
€ 18 (DE)

#28—Warsaw
€ 18 (DE)

#41—Amsterdam
€ 18 (DE)

#40—Experimental 
Type 2.0
€ 21 (DE)

#42—Books
€ 22 (DE)

9
7
8
-
3
-
9
4
8
4
4
0
-
4
7
-
3

9
7
8
-
3
-
9
4
8
4
4
0
-
5
5
-
8

9
7
8
-
3
-
9
4
8
4
4
0
-
5
6
-
5

Special Issue  
Rhineland- 
Palatinate 
€ 9 (DE)

9
7
8
-
3
-
9
4
8
4
4
0
-
0
8
-
4

#36—Coexist
€ 18 (DE)

9
7
8
-
3
-
9
4
8
4
4
0
-
0
2
-
2

BEST 
SELLER



Slanted Publishers UG  
(haftungsbeschränkt)
Nördliche Uferstraße 4–6
76189 Karlsruhe
Germany 

PRESS DOWNLOADS
slanted.de/publisher/press

SUBSCRIBE TO OUR NEWSLETTER
slanted.de/newsletter-distribution

SOCIAL MEDIA
IG: @slanted_publishers
FB: @slanted.blog.magazine
TW: @slanted_blog

Please note that all titles, designs, prices, publication dates, and specifications contained in this catalog are subject to change any  
time and without notice. The prices shown refer to the German retail price and may differ outside Germany. 
© Slanted Publishers UG (haftungsbeschränkt), Karlsruhe, 2024. All rights reserved. Copy deadline: 19.04.2024

DISTRIBUTION GERMANY
Slanted Publishers UG  
(haftungsbeschränkt)
Nördliche Uferstraße 4–6
76189 Karlsruhe
Julia Klose
Tel +49 721 85148268
julia.klose@slanted.de

REPRESENTATIVE GERMANY
Jessica Reitz
c/o buchArt
Cotheniusstr. 4
10407 Berlin
reitz@buchart.org
Tel. +49 30 44732180
Fax +49 30 4473218

SLANTED MAGAZINE  
SUBSCRIPTIONS 
Julia Klose
Tel +49 721 85148268
subscribe@slanted.de

GENERAL INQUIRIES & PRESS
info@slanted.de

DISTRIBUTION UK
Public Knowledge Books Ltd
90 Hoe St
London E17 4QS
United Kingdom
Tel. +44 787 3471981
bryony@publicknowledgebooks.com

DISTRIBUTION EU & WORLD  
(EXCEPT GERMANY)
Idea Books
Nieuwe Hemweg 14E
1013 BG Amsterdam
The Netherlands
Tel +31 20 6226154
idea@ideabooks.nl

REPRESENTATIVES WORLD 
Australia & New Zealand
Perimeter Distribution
Thornbury
Tel +61 3 94848101
idea@perimeterdistribution.com

Austria
Michael Klein
Velden
Tel +49 8742 9645522
mi-klein@t-online.de

China & Hong Kong SAR
China Publishers Services
Ben Bai, Annie Zuo
Beijing
Tel +86 10 84780081
WeChat: 18910752902
benbai@cps-hk.com

Eastern Europe
OBIBOOK
Kinga Jambroszczak
Piaseczno
Tel +48 503 052075  
kinga@obibook.com

France, Switzerland  
& Francophone Belgium
Sébastien Richard
Nantes 
Tel +33 6 59390015
contact@macadam-diffusion.fr

Japan & Asia
Julie Onishi
Kyoto 
Tel +81 75 7220034 
voice@sings.asia

Latin America
Intermedia Americana
David Williams
London  
Tel +44 20 72 74 71 13  
david@intermediaamericana.net

South Europe
Bookport
Milan
Tel +39 2 45103601
bookport@bookport.it

United States & Canada
Phillip Galgiani
New York
Tel +1 212 9669485
phillip@galgiani.com

ALL OTHER COUNTRIES
Idea Books
Amsterdam
Tel +31 20 6226154
idea@ideabooks.nl


